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Abstract: The purpose of this study was to analyze the role of innovation as intervening variable or mediation on the
entrepreneurial orientation and learning orientation towards the SMEs performance in Ambon city. The samples of this
research were 299 units of SMEs in Ambon city. The data were analyzed through structural equation model (SEM) by the
assistance of Amos 2.1 software. The result shows that entrepreneurial orientation has positive effect the company
performance, learning orientation has positive effect the company performance, innovation mediated the impact of
entrepreneurial orientation towards company performance, and innovation mediated the impact of learning orientation
towards company performance on SMEs in Ambon city.

Index Terms - Entrepreneurial Orientation, Learning Orientation, Innovation, Company Performance

1. BACKGROUND

The current condition of the business world requires companies to take strategic steps towards the future after the
economic crisis. Crisis conditions are characterized by conditions of high environmental uncertainty and turbulence
(Govindarajan, 1984). The fact shows that despite having a number of advantages that allow small and medium enterprises
(MSMEs) to survive in stopping the storm of crisis, not all small businesses can escape the adverse effects of the economic crisis
(Handoyo, 2001). This is because MSMESs have a dynamic and uncertain business environment (such as competitors, customers,
suppliers, regulators and business associations), as well as high competition intensity. It cannot be denied that this has become a
trigger that has led to the emergence of performance and productivity inequality between MSMEs and large-scale businesses. The
causes of weak performance and productivity of MSMEs are strongly suspected due to the weak character of entrepreneurship
and the lack of optimal managerial role in managing business in a rapidly changing business environment as it is today (Hanifah,
2011).

In Indonesia, SMEs are the economic backbone. The number of SMEs in 2017 reached around 52 million. SMEs in
Indonesia are very important for the economy because they contribute 60% of GDP and accommodate 97% of the workforce. But
access to financial institutions is very limited, only 25% or 13 million SMEs have access to financial institutions. The
Government of Indonesia, fostering SMEs through the Office of Cooperatives and SMEs, in each Province or District/City. In
Maluku, the role of cooperatives and micro, small and medium enterprises (MSMES) in moving the wheels of the economy
continues to increase. The number of cooperatives in 2016 reached 2,965, in 2017 it increased to 3,023. While MSMEs from
22,513 units in 2016 increased 31,188 units in 2017. This achievement was the hard work of all parties, including the
Cooperatives and MSMEs in all districts/cities in Maluku. This increase is not only seen in terms of growth. But continually the
quality and competitiveness of cooperatives and MSMEs, both in terms of institutional and business in the era of globalization
and the free market era, requires business actors and their products to be able to compete with products from outside.

Based on the map of Maluku Province's MSME distribution in 2013, it is seen that from the total number of MSMEs as
much as 31,188, the city of Ambon is the region with the highest number of MSME distribution with a total of 7,348 businesses.
Data on the number of small and medium-sized enterprise in the city of Ambon are shown in the following table :

Table 1. The Number of Small and Medium Sized Enterprise

Sub-District 2011 2012 2013 2014 2015 2016 2017
Sirimau 1.636 1.766 2.041 2.041 2.041 2.541 2.925
Nusaniwe 716 886 1.122 1.122 1.122 1.360 1.507
T. A. Baguala 415 460 945 945 1.115 1.393 1.543
Teluk Ambon 352 438 546 546 546 694 755
Leitimur Selatan 815 440 444 444 444 558 618

Total 3.494 3.990 5.098 5.098 5268 6.546 7.348
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The table above shows the development of MSMEs in Ambon City from year to year. It shows that business opportunities
in Ambon City are quite promising, thus encouraging people to open businesses in the fields of trade, industry and various
services. By the growing development of MSMEs in Ambon City, the need for the development of entrepreneurial skills, the
willingness of learning and innovation of the businesses being run are increasingly needed. Due to by this development, it will
encourage an increase in better business performance. For this reason, business owners need to use various development strategies
in order to develop their business.

Besides business strategy, the entrepreneurial orientation of the company plays a role in achieving success. Entrepreneurial
orientation is known as a new approach to corporate performance updates. Entrepreneurial orientation is touted as a spearhead to
realize sustainable and highly competitive economic growth of the company (Suryanita, 2006). Entrepreneurial-oriented
companies will always strive to produce innovative new products and have the courage to face risks (Becherer and Maurer, 1997).
Entrepreneurial orientation is seen as having the ability to improve the performance of a company.

Entrepreneurship is known as a new approach to corporate performance updates. This, of course, must be responded
positively by companies that are starting to try to rise from the economic downturn due to a prolonged crisis. Building
entrepreneurship is stated as one of the four pillars in strengthening employment. While entrepreneurship itself means a human
activity by mobilizing mind power or body to create or achieve a work that can realize noble people. In other words,
entrepreneurship means the main human being (superior) in producing a job for himself or others. People who do
entrepreneurship are called entrepreneurs. The form of application for entrepreneurial attitudes can be indicated by an
entrepreneurial orientation with indications of innovation, proactivity and risk taking ability.

In addition, innovation capabilities are related to new and unique business perceptions and activities. The ability to
innovate is an important point of entrepreneurship and the essence of entrepreneurial characteristics. Some research results and
entrepreneurial literature show that entrepreneurial orientation shows more significantly in companies that have the ability to
innovate than those who do not have the ability to innovate. Innovation is a broader concept that addresses the application of new
ideas, products or processes. Innovation is also defined as a successful application of the company's creative ideas. Therefore the
company is expected to form new thoughts in dealing with existing competitors, customers and existing markets.

The similarity in the appearance of similar products and similar company systems from competitors is a driving factor for
innovation, usually the competitor's product appears without experiencing changes which means it even tends to be static. This
situation can be a profitable thing, because the competition that arises with the emergence of competing products can be
overcome by product innovation. In addition to product innovation, systems within the company also need innovation. Innovation
is something that can be seen as functional progress that can take it one step ahead of competitors, if it has an advantage that is
seen as added value to consumers.

The development of new products and their strategies that are more effective often, determine the success and survival of a
company, but this is not an easy job. New product development requires effort, time and ability including the magnitude of risk
and the cost of failure. Cooper (2000) explains that the advantages of new products are very important in the circle of highly
competitive global markets. These advantages cannot be separated from the development of innovative products that are
produced, so that they will have an advantage in a market that will win in competition.

Continuous innovation in a company is a basic need which in turn will lead to the creation of competitive advantage.
Conventionally, the term innovation can be interpreted as a breakthrough relating to new products. But along with the
developments that occur, the notion of innovation also includes the application of new ideas or processes. Innovation is also seen
as a company mechanism in adapting to its dynamic environment. Changes that occur in the business environment have forced
companies to be able to create new thoughts, new ideas, and offer innovative products. Thus innovation increasingly has an
important meaning not only as a tool to maintain the survival of the company but also to excel in competition.

A person's proactivity to achieve or produce good performance is another indication of the application of entrepreneurial
orientation in person. Similarly, if a company emphasizes proactivity in its business activities, the company has carried out
entrepreneurial activities that will automatically drive high performance. Companies with a high level of entrepreneurial activity
mean they are seen from the high level of enthusiasm that never goes out because of obstacles, obstacles and challenges. Active
and dynamic attitudes are the key words. The main function of high entrepreneurial orientation is how to involve measuring risk
and risk taking optimally.

The attitude of entrepreneurship and the consequences of behavior to innovation are strongly influenced by the background
of the leader which concerns the experience of the leader and the willingness to learn and increase self-capacity. Leadership
ability will greatly influence the company's attitude in influencing the company's attitude in paying attention to market companies,
being responsive to the company, market needs, often requires the design of new products to adjust to changes and exploitation of
consumers, thus creating a competitive advantage of the company.

Companies with strong learning orientations continue to encourage, or even ask, employees to question organizational
norms, values and practices that guide their actions and organizational activities. In this case, learning orientation influences the
extent to which organizational members are encouraged, even challenged, to "think outside the box." Values that are routinely
related to learning orientation range from (1) commitment to learning, (2) openness of mind, and (3) sharing vision.

SMEs that strive to improve the performance of their companies need to pay attention to three things, namely
entrepreneurial orientation, learning orientation and innovation strategies. Entrepreneurial orientation and learning orientation are
creative and innovative abilities that are used as a basis, tips and resources to find opportunities for success. While the innovation
strategy is the way the company wins competition. These three things are seen as a foundation in creating better company
performance. Given the importance of the role of entrepreneurial orientation, learning orientation and innovation strategies for
SMEs, an adequate understanding of this is needed in order to improve the performance of SMEs. This study seeks to examine the
relationship between entrepreneurial orientation, learning orientation and innovation on company performance.
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2. LITERATURE REVIEW
2.1. Entrepreneurial Orientation

Entrepreneurial orientation has become an important concept in the management and entrepreneurship strategy literature in
the last twenty years. The study of performance reveals that an increase in the number of studies of entrepreneurial orientation has
occurred throughout the world. Therefore it was concluded that "Entrepreneurship orientation is a promising area for developing
relevant knowledge about entrepreneurship (Kusumawardhani, et. Al., 2009) and reflects the priority that companies are placed in
the process of identifying and utilizing market opportunities (Baker & Sinkula, 2009)"

Entrepreneurial orientation is recognized to have five dimensions based on the concept of Lumpkin and Dess (1996) which
states that entrepreneurial orientation refers to organizational behavior at a certain level to do; 1) risk taking, 2) independent
activities, 3) involved in innovation and 4) react proactively and 5) aggressively outperform competitors in the market (Campos,
et. Al.,, 2011 and Kusumawardhani, et. Al., 2009). Thus, entrepreneurial orientation is a policy and practice that provides the basis
for entrepreneurial decisions and actions. In other words, entrepreneurial orientation refers to how companies act in an
entrepreneurial way (Kusumawardhani, et. Al., 2009). Many studies only use three dimensions (Parkman, et. Al. 2012, and Wang,
2008) which was originally developed by Miller (1983) to measure the extent to which a company's manager is 1) innovative, 2)
proactive, and 3) dare to take risks in strategic decision making. Innovation reflects a tendency to support new ideas, novelty,
experimentation, and creative processes. Proactive refers to the posture of an organization that anticipates and acts on future
desires and needs on the market. Taking risks is associated with a willingness to use resources for projects whose results are
unclear and failure costs may be high.

2.2. Learning Orientation

Learning orientation, as a source of competitive advantage and the key to future organizational success, has been subject to
various disciplines including psychology, management, sociology and organizational theory, marketing, and strategic
management Ohzsahin, et. AL, 2011). Learning orientation conceptualization, among others; broadly as the development of
knowledge or insight that has the potential to influence behavior through values and beliefs in organizational culture (Hult. et. al.,
2004), corporate values that influence the company's approach to obtaining information by emphasizing the importance of the
planned process in enabling corporate learning to lead to the achievement of general organizational goals (Wang, 2008). By
combining two approaches, learning orientation can be conceptualized as an encouragement of organizational values that
influence the likelihood of a company to use and create knowledge (Ohzsahin, et. Al., 2011). Firms with strong learning
orientations continue to encourage, or even ask, employees to question organizational norms, values and practices that guide their
actions and organizational activities (Ohzsahin, et. Al., 2011).

Keskin (2006), Lin, et. al., (2008) describes a learning orientation component adapted from Calantone et al. (2002) where
orientation learning refers to the activities of organizations to create and use knowledge to increase competitive advantage: 1)
Commitment to learning; to what extent are the values of an organization that promotes a learning culture; 2) Dissemination of
vision; organizational focus extends to learning, or the direction of learning; 3) Open mind; willingness to critically evaluate the
organization's routine operations and to accept new ideas; and 4). Intraorganizational knowledge sharing; collective beliefs or
behavioral routines related to the dissemination of the learning process between different units within the organization. Ma’atoofi,
et. al., (2010), Eris, et. al., (2012), Baker & Sinkulla (1999), Nasution, et. al., (2008) used the learning orientation dimension of
Sinkula et. al., (1997) namely; commitment to learning, open mind, and dissemination of vision.

2.3. Innovation

Innovation is the name of the game for competition in the twenty-first century. Increased competition, unrelenting
turbulence, change, and uncertainty have forced organizations to embrace innovation as an integral part of their corporate strategy
(Keskin, 2006). Innovation enables organizations to progress along with changes in the environment because it is a strategic key
in answering new challenges from an uncertain environment (Kocoglu Ipek, et. Al., 2011). A key component in the success of
industrial companies is their level of innovation. Innovation is related to the company's capacity to be involved in innovation; that
is, the introduction of new processes, products, or ideas in the organization. The capacity to innovate is one of the factors that has
an important impact on business performance (Hult, et. Al., 2004).

There are many studies related to innovation. However, the researchers defined it from various perspectives. Lee, et. al.,
(2005) defines innovation as "ideas, products or processes, systems, or devices that are considered new to an individual, a group
of people, or a company, industrial sector or society as a whole. Thus, innovation can occur in the domain of the product ,
processes and organizations. Kocoglu, et. al., (2011) defines innovation as: internal adoption resulting from devices, systems,
policies, programs, processes, products, or services that are not necessarily new to the world but specifically new to the
organization. Wu, et al., (2013) show that an innovation is defined as an idea, product or process, or system that is considered new
to individuals.

Nybakk (2012) defines corporate innovation as the tendency of companies to create and / or adopt new products,
manufacturing processes and business systems. Thus, the focus is on new products, processes and business systems for the
company but not necessarily new to the market. Keskin (2006) adopted the view of Calantone et al. (2002) which defines
corporate innovation as openness to new ideas as aspects of corporate culture by; 1) willingness to try new ideas, 2) look for new
ways to do things, 3) be creative in operating methods and the level of product recognition.
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2.4. Company Performance

Performance is a theme that is constantly being studied in most branches of management, including strategic management
by academics and practitioners. Although recipes for improving and managing organizational performance are widely available,
academics are always preoccupied with discussions and debates on terminology, level of analysis, and conceptual basis for
performance appraisal (Ozsahin, et. al., 2011)

Two-dimensional classification scheme (Ozsahin, et. al., 2011) is based on the concepts of Venkatraman and Ramanujam
(1986). On the one hand, performance is distinguished from financial and operational indicators, and on the other hand, primary
and secondary sources of information. Financial indicators relate to accounting measures and economic performance (eg earnings,
sales), operational indicators related to operational success factors that can lead to performance such as customer satisfaction,
quality, market share or new product development. From the perspective of information sources, primary data is collected from
the organization while secondary data is collected from external or derivative databases.

The performance measures used in the survey may differ according to the objectives and characteristics of the survey.
Subjective measures based on evaluations and judgments about company profitability, sales, market share, customer satisfaction
and so on are often used in surveys related to management and organizational culture (Ozsahin, et. al., 2011).

3. HYPOTHESIS
There are 4 developed hypothesis based on the description of the above concepts, especially regarding the direct influence
of entrepreneurial orientation and learning orientation on performance and how those influences are through innovation as an
intervening variable.

3.1. Relationship of Entrepreneurial Orientation with Company Performance

The relationship between entrepreneurial orientation and company performance has become the main focus of interest in
learning entrepreneurial orientation (Kusumawardhani, et. al., 2009). A number of studies have shown that entrepreneurial
orientation either directly or indirectly has a positive relationship with company performance (Wijesejara, et. al., 2014; Meutia,
2013; Pratono, et. al., 2013); Amin, 2015; Vasconcelos, et. al., 206; Nur, et al., 2014; Omar, et al., 2016, Setayanti, et. al., 2013)
This means that companies that adopt a lot of entrepreneurial orientation are better at achieving performance compared to
companies that are lack of learning orientation.

Research conducted by Amin, 2015 shows that entrepreneurial orientation has a significant relationship with the
performance of SMEs in Saudi Arabia. This is in line with the findings of Vasconcelos, et. al., 2016, Omar, et. al., 2016, or
Setyanti, et al., 2015 which states that directly entrepreneurial orientation affects business performance. Interestingly, there are
also empirical findings that show that there is no relationship between entrepreneurial orientation and profit-generating ability
which is one of the performance indicators (Baker and Sinkula, 2009). Based on the existing discussion, the hypothesis in this
study are:

H1. Entrepreneurial orientation has a positive effect on company performance.

3.2. Relationship between Learning Orientation and Company Performance

Learning provides an opportunity for decisions that must be made with an understanding of various variables and
relationships with processes and markets that set the stage for creating true customer value and choices that lead to desired
business performance. Therefore, superior performance, in the long run, depends on the excellence of learning with a long-term
systematic focus (Martinette and Lesson, 2012).

Empirical evidence shows a positive relationship between learning orientation and company performance. Previous
findings concluded that learning orientation was positively and significantly associated with performance (Amin, 2015; Hassan,
2013; Jabeen, et. Al., 2013; Mahmood and Hanafi, 2013; Martinette and Lesson, 2012). Motsepe and Fatoki (2017) found a
significant positive relationship between learning orientation and SME performance in Mpumalanga Province, in South Africa, in
line with Serna, set al., (2016) which states that learning orientation is a good predictor for improving innovation and company
performance. But there are also those who find that learning orientation does not have a significant relationship with performance
(Vasconcelos, et. Al., 2016), in line with Pardi, et. al., (2014) which states that learning orientation does not significantly affect
marketing performance. This discussion produces the following research hypothesis:

H2. Learning orientation has a positive effect on company performance

3.3. Innovation as an intervening variable between Entrepreneurial Orientation and Performance

As stated earlier, entrepreneurial orientation has a direct influence on performance, but it can also be influenced by other
variables, one of which is innovation.

Empirical evidence that shows learning orientation is needed to achieve higher performance through corporate innovation
(Nybakk, 2012), product innovation (Baker and Sinkula, 1999). This is in line with the findings of Zehir, et. al., 2015 which states
that differences in innovation strategy and performance mediate the relationship between learning orientation and company
performance; the effect of learning orientation on performance is partially mediated by innovation (Setyanti, et. al., 2013);
through employee innovation as a moderator variable, learning orientation has a positive relationship with company performance.
This discussion results the following research hypothesis:

H3. Innovation is an intervening variable between entrepreneurial orientation and company performance
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3.4. Innovation as an intervening variable between Learning Orientation and Performance

Innovation was also found to be a mediation between learning orientation and performance. An important point between
learning orientation and innovation is that learning lays the foundation for innovation, because of the organization's dependence
on improving the capacity of learning innovation, while at the same time affecting the overall performance of the company (Eris.,
Et. Al., 2012). Baker and Sinkula (1999) showed that learning orientation has a direct relationship with performance and also
indirect relationships through product innovation. Eris, et. al. (2012) found innovation to act as a mediator in the influence of
learning orientation on performance, in line with the findings of Nybakk (2012) and Lestari, et. al. (2018)

Although several studies have proven the mediating function of innovation between learning orientation and performance,
research in this area is still not widely carried out. This is the basis for developing the following hypothesis:
H4. Innovation is an intervening variable between learning orientation and company performance

4. RESEARCH METHODS

This research was conducted in Ambon City which is the capital of Maluku Province with the highest number of MSMEs
compared to other cities/districts. There are four variables used in this study, namely the variables of entrepreneurial orientation,
learning orientation, innovation, and company performance. Based on the hypothesis and research model framework that
describes the relationship between variables, then research instruments and samples are determined.

The population which is the unit of analysis in this study is the MSMEs registered in the Ambon City Office of
Cooperatives and SMEs in 2017. According to Roscoe (1975) in Sekaran (2011); Hair, et al (2010); Tabachnick and Fidell (1996)
obtained some general guidelines that can be used by researchers to determine the size. The research sample whose analysis using
SEM requires a sample of at least 10 times the number of indicator variables used. This research has a total of 29 indicators,
consisting of; Entrepreneurial Orientation 6 indicators, learning orientation 10 indicators, innovation 10 Indicators and firm
performance 3 indicators. Therefore it requires a minimum sample of 10 x 29 or 290 samples. The sample used in this study
amounted to 299 MSEs.

Sampling was carried out using purposive sampling technique that is random sampling according to the required sample
requirements. The sample requirements in this study were MSMEs that were registered with the Ambon City Cooperatives and
MSME Office in 2017. The main instrument in data collection in this study was to provide structured questions (questionnaires)
adopted from various previous studies which were considered to have proven reliability and validity. The answers to the questions
asked were changed on a Likert ordinal scale with the score range from 1-5, in which the value of 1 for very disagree / very small
and the value of 5 for very agree / very large.

The collected data is processed using descriptive and quantitative analysis tools. The analysis technique to analyze data
was SEM (Structural Equation Model) analysis using Amos software version 21.

5. RESULT
Structural Model Test
Structural model testing in this study was conducted to predict causality relationships between latent variables. Testing the
structural model in this study basically wants to reveal the validity of the theoretical model built in this study through testing the
research hypothesis (Hair et al, 2014 ).

Table 2. Goodness of Fit Measurement Test Result

Tipe goodness of | Indeks goodness
fit model of fit model Cut of value Hasil Keterangan
Absolute fit Chi square Expected to be 477,093 Less Fit
measures statistic (y2 atau small
CMIN)
Normed y2 <2,00/<3,00 1,450 Fit
(CMIN/DF)
GFI > 0,90 0,897 Fit
RMSEA <0,08 0,039 Fit
Incremental fit CFI >0,95 0,956 Fit
measures
Parsimonius fit TLI > (0,95 0,956 Fit
measures AGFI > 0,90 0,873 Marginal Fit

Based on the results of testing the suitability of the model through absolute fit measures incremental fit measures and
parsimonious fit measures which show that almost all models of the suitability index have good values except CMIN values that
are not good, it can be concluded that this research model is categorized as good.

Hypothesis Test
The first hypothesis states that entrepreneurial orientation has a positive effect on company performance. The test results
showed a significant Critical Ratio value (CR= 2.027), a probability of 0.043 (p < 0.05) and a standardized estimation value of
0.177. Thus the results of this test indicate that the first hypothesis is supported.
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The second hypothesis states that learning orientation has a positive effect on company performance. The test results
showed a significant Critical Ratio value (CR = 2.134), a probability of 0.033 (p < 0.05) and a standardized estimation value of
0.150. Thus the results of this test indicate that the second hypothesis is supported.

The third hypothesis states that innovation is an intervening variable between entrepreneurial orientation and company
performance. Mediation testing is done through the sobel test. The test results showed a significant level of 0.033 (<0.05). Thus
the results of this test indicate that the third hypothesis is supported.

The fourth hypothesis states that innovation is an intervening variable between learning orientation and company
performance. Mediation testing is done through the sobel test. The test results showed a significant level of 0.050 (<0.05). Thus
the results of this test indicate that the fourth hypothesis is supported.

Table 3. Summary of Hypothesis Test Result

Hypotesis Standardize Critical
d Estimation Ratio p-value | Conclusion
(CR) =t
Entrepreneurial orientation had a
H1 positive impact on company 0,177 2,027 0,043 Accepted
performance
Learning orientation had a positive
H2 impact on company performance 0,150 2,134 0,033 Accepted
H3 Innovation mediated the impact of
entrepreneurial orientation on Sobel Test 0,033 Accepted
company performance
H4 Innovation mediated the impact of
learning orientation on company Sobel Test 0,050 Accepted
performance

Summary of hypothesis test result are presented in the following figure:

Figure 1.
Research model framework
ENTREPRENEURSHIP —
ORIENTATION p=0,043
(X1) =0,033
COMPANY
'NNO(‘:;T'ON »| PERFORMANCE
/ (Y2)
LEARNING p= 0,050
ORIENTATION p=0,033
(X2) '

Notes :
= Direct impact

== Mediation impact

6. DISCUSSION AND CONCLUSION

The first hypothesis which states that the entrepreneurial orientation has positive effect on the company's performance is
supported in this study. The conclusion of the results of this hypothesis test is the better entrepreneurial orientation, the better the
performance of MSEs in Ambon city. The survey results showed that in general MSEs in Ambon city had a fairly good
entrepreneurial orientation because the average answer score was 3.83. All dimensions of entrepreneurial orientation have also
been implemented quite well by MSEs in Ambon City because the range of respondents' score scores is in the agreed value.
Survey results show that MSEs in Ambon city are quite proactive, aggressive in competition and willing to take risks in running
their business. The conclusion of the survey results on this hypothesis is that the better the attitude is proactive, aggressive, and
willing to take risks the better the performance of MSEs in Ambon city. The results of this study are in line with Wijesejara, et.
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al., 2014; Meutia, 2013; Pratono, et. al., 2013; Amen, 2015; Vasconcelos, et. al., 2016; Nur, et al., 2014; Omar, et al., 2016,
Setayanti, et. al., 2013. This research shows that the performance of MSEs can also be improved if the entrepreneurial orientation
is improved. In more detail this can be done with an emphasis on research and development, technological leadership, making
changes in products or services, initiating actions that must be responded to by competitors, daring to take big actions and having
a strong tendency for high-risk projects. What can be done to improve entrepreneurship orientation at MSEs in Ambon city by
referring to the results of the survey is to improve matters related to indicators with the lowest answer scores. MSEs in the city of
Ambon must be more courageous and take the big actions needed to achieve the company's goals, must make changes to the
product or service and must be able to cause competition or initiate actions that are responded to by competitors.

The second hypothesis which states that learning orientation has a positive effect on the company's performance is
supported in this study. The conclusion from this hypothesis test is that the better the learning orientation, the better the
performance of MSEs in Ambon city. The result of the survey shows that in general the MSEs in Ambon city had a fairly good
learning orientation because the average answer score was 3.86. All dimensions of learning orientation have also been
implemented quite well by MSEs in Ambon city because the range of respondents' score scores was in the agreed value. The
results show that MSEs in Ambon city have enough commitment to study, a good enough shared vision and open mindedness.
The conclusion of the survey results on this hypothesis is that the better the commitment to learn, a shared vision, and an open
mindedness, the better the performance of MSEs in Ambon city. These results are consistent with Amin's findings , 2015; Hassan,
2013; Jabeen, et. al., 2013; Mahmood and Hanafi, 2013; Martinette and Lesson, 2012 ; Motsepe and Fatoki , 2017 ; Serna, et al.,
2016 . What can be done to improve the orientation of learning at MSEs in Ambon city by referring to the results of the survey is
to improve matters related to indicators with the lowest answer scores. MSEs in the city of Ambon must have a mutual agreement
on the vision of the organization at all levels, functions and divisions and all personnel must realize that the way they look at the
market must continue to be questioned. In addition, MSEs in Ambon must also have the perception that employee learning is an
investment, not a burden and must continue to assess the quality of decisions and activities taken from time to time.

The third hypothesis which states that innovation mediates the effect of entrepreneurial orientation on company
performance is supported in this study. The conclusion of the results of this hypothesis test is that the better the entrepreneurial
orientation the better the innovation and the better the innovation the better the performance of MSEs in Ambon city. The survey
results show that in general MSEs in Ambon city have quite good innovations because the average answer score is 3.92. All
dimensions of innovation have also been implemented quite well by the UMK in Ambon city because the range of respondents'
score scores was in the agreed value. The survey results show that MSEs in Ambon city have been quite good in product
innovation, process innovation, and business system innovation. The conclusion of the survey results on this hypothesis is that the
better the product innovation, process innovation, and business system innovation will increase the effect of entrepreneurial
orientation on the performance of MSEs in Ambon city. The results of this study are in line with Baker and Sinkula ( 2009 ), after
conducting three test models prove that the effect of entrepreneurial orientation on performance is mediated by innovation.
Hafeez, et. al. (2012) in their literature study consider innovation often forgotten when examining learning orientation, resources,
brands, and performance so that formulating a research preposition "Innovation mediates the relationship between learning
orientation and company performance.

The fourth hypothesis which states that innovation mediates the effect of learning orientation on company performance
is supported in this study. The conclusion of the results of this hypothesis test is the better the orientation of learning the better the
innovation and the better the innovation the better the performance of MSEs in the city of Ambon. The conclusion of the survey
results on this hypothesis is that the better the product innovation, process innovation, and business system innovation will
increase the effect of entrepreneurial orientation on the performance of MSEs in Ambon city. The results of this study are in line
with the findings of Baker and Sinkula (1999) which show that learning orientation has a direct relationship with performance but
also an indirect relationship through product innovation. Eris, et. al. (2012) found innovation to act as a mediator in the influence
of learning orientation on performance, in line with the findings of Nybakk (2012). The results of this study put innovation in a
strategic position in an effort to mediate the effect of entrepreneurial orientation on the performance of MSEs in the city of
Ambon. This effort can be done in a way; creating new business systems that are important for company success and actively
developing in-house business system solutions and in-house production system solutions. In addition, MSEs in Ambon city must
also actively develop and create new products that are important for the success of the company.

7. IMPLICATION, LIMITATIONS, SUGGESTION FOR FUTURE RESEARCH

In addition, the results of this study are also expected to provide guidance to the management of MSEs in Ambon on how
entrepreneurial orientation and learning orientation can improve performance and how innovation can increase that influence.

In the future it is hoped that similar studies can be conducted with a wider variety of samples and wider locations so that
research results can be generalized more.
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